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Key consumer research findings...
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Consumers and
animal welfare?

e University of Adelaide Research
(with Dr. Lenka Malek)

* Animal Welfare, Agrifutures &
FoodlQ studies (2015, 2017-
2019/20)

* Attitudes
* Awareness
* Perceptions of claims

* Willingness to pay values from
experiment




1. Screening questions

Australian Meat Studies

2. Meat behaviour

* Nationally representative 3. Awareness and use of
* Roy Morgan meat buyer data meat product labelling
* Food shopper 4. Choice experiment
* Purchase meat at least monthly 5. Perception of credence
* Sample quotas, claims
* Age 6. Concerns about meat
’ Gend.er o . 7. Knowledge of livestock
 Location (States/Territories & City vs. Country) management practices
* Also stra’glfled by: SR
* Education level livestock

* Respondent income

9. Attitudes towards meat
* Employment

production and farm
animal welfare

10. Socio-demographics

Funded by ARC Linkage (LP130100419) and AgriFutures Chicken Meat Program



Meat attributes and labels

Credence claims

Farm
Production Animal Organic Other Other Price per
method welfare status claims claims kg
status
Beef & Lamb:
Pasture-raised  Certified Certified  Antibiotic No Added
Chicken & Pork:  Humane Organic Free ~ Hormones 4 levels per
Free Range meat cut

Conventional None None None None




Eye-tracking - heat maps were most valuable for stimulating
thinking and prompting discussion around claims/product
attributes.
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“The welfare of cattle/chickens/pigs/ sheep used to produce meat is as

good as can be expected” (2017 data): 22% Agree — Strongly Agree

4 Animals . 7%

13% 31% 23% 17%
Cattle . 9% 15% 25% 24% 19%
Chickens . 8% 15% 34% 20% 15%
Pigs I 6% 15% 34% 25% 13%
Sheep I 6% 8% 32% 24% 22%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
W Strongly disagree Disagree Somewhat disagree Neither agree nor disagree Somewhat agree Agree W Strongly agree




Animal welfare has direct personal benefits:

32% thinks it tastes better, 30% believe it is healthier

Good animal welfare will improve the taste of meat Is% 5% 31% 26% 22%

% 4% 36% 25% 21%

Meat from animals raised with higher welfare I?
standards is healthier for me

| don "t care about farm animal welfare issues
related to meat production

20% 21% 26% 8% 4%

o!

Humans have the right to use
cattle/chickens/pigs/sheep as they want

The needs of humans are more important than the
needs of farm animals used for meat production

11% 14% 38% 16% 9%

11% 14% 31% 18% 9% I

People exaggerate the feelings and sensitivity of
cattle/chickens/pigs/sheep

11% 14% 36% 15% 11% I
|
1
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W Strongly disagree Disagree Somewhat disagree Neutral Somewhat agree Agree  mStrongly Agree




30% would not eat meat if animals were kept inhumanly
33% believe moral obligation to promote animal welfare

23% think animal welfare should cost consumers more

| would refrain from eating meat if | knew the animals I
8% 31% 23%

were kept inhumanely

animal welfare of cattle/chickens/pigs/sheep raised
for their meat

Society has a moral obligation to promote farm
4% 30% 29%

To improve farm animal welfare, we must be willing to
_ _ 10% 29% 26%
pay a higher price for meat
‘ Australian livestock transportation standards
negatively impact welfare of I 6% 38% 22% -
cattle/chickens/pigs/sheep and should be improved

0% 20% 40% 60% 80% 100%

B Strongly disagree Disagree Somewhat disagree Neutral Somewhat agree  mAgree B Strongly Agree



Attitudes: Large amount of uncertainty

Farm animal welfare in Australia concerns me so much 34% 14%
that it influences my meat purchases 0 °
Good animal welfare will cost more and put livestock
0 0
farmers out of business I S Lo -
| car nim '
care qbout animal welfare but cannot find welfare 49% 17%
friendly products where | shop for meat

| feel sufficiently informed about the welfare of animal I 3504 20%

raised for their meat

| want to know more about the welfare of meat raised
for their meat

34% 22%

0% 20% 40% 60% 80% 100%

m Strongly disagree m Disagree © Somewhat disagree = Neutral = Somewhat agree m Agree m Strongly Agree



Relative importance of animal welfare

Best before/use by date
Price
Country of origin
Quantity/size of product
Colour
Type of cut
Produced locally or regionally
No Added Hormones
Antibiotic Free
Eat content
Free-range (only 2017)
Nutrition information panel
Environmentally-friendly
Humanely Raised
Ethical impact (e.g. working conditions, fair..
Health logo/symbol (e.g. Heart Smart Tick)
Feeding method (e.qg. grass-fed, grain-fed)
Pasture-raised (only 2017)
Brand
Organic status
Halal or kosher

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

m Extremely/very important Slightly/ moderately important Neutral ®m Not/not at all important



Australian’s reasons for reducing/stopping meat

consumption (FoodiQ)

0% 10% 20% 30% 40% 50% 60% 70% 80%

Price
Health
Weight control

Impact on animals/Animal welfare

Environmental impact

Convenience
Taste/smell/appearance/texture of food
Hormone use

Antibiotic use

Fairness (fair prices and wages for farmers)
Food safety

Country of origin

Naturalness

Ty

Religion m.

M Beef (n=197) Lamb (n=220) m Chicken (n=97) m Pork (n=152)



Clear value for “no added hormones” & animal

welfare
$3.00
$2.50
. $2.00
g Lamb
S~~~ .
Y ¢1.50 . | | Chicken
& Pork
= M Beef
$1.00 u -
S0.50 | — . u
S0.00
Organic  Antibiotic Free Production Certified No Added
method Humane Hormones




32% Consumers: Cut & Animal Welfare

Animal Welfare & Cut important
Price insensitive

e Cut drives the purchase decision, followed by animal welfare
* High premiums (WTP) for

1. Humane production (*)
2. Free Range
3. No added hormones

* Discount organic

* Higher than average % of consumers perceive benefits



24%: Credence motivated

Credence motivated

 Somewhat sensitive to price and cut

* High premium for all credence attributes
1. No added hormones (*)
2. Free Range
3. Organic (*)
4. Humane production
5. Antibiotic Free (*)

* Highest % of consumers perceive benefits of credence cue,
 particularly benefits such as taste, safety, health

* Most knowledgeable, concerned, and previously purchased credence-
differentiated products

 City dwellers



Biosecurity, veterinary health and antibiotics are more important

than animal welfare

How important is it to you that the following programs/standards are in
place at the company making the chicken meat products you buy?

(n=1072)
0% 20% 40% 60% 80% 100%
N roducing animals res of diseases . WASII3 20 - -
A veterinary healt?ﬂ;;r;g;a;itr:“llg?srequires treatment 12 I 4 20 30 31
A third-party aug:?adbi’-}lg;‘rggl;:r:ijaar?dzrogram through 14 I 5 23 30 26
A set of principles tha;rﬂlijgisoiis;trictions on the use of 14 I 5 24 28 27
S atbon footprint to produce the meat | IANI 11 [ 28 » -

Don't know m Not at all important  Not too important = Somewhat important  Very important m Extremely important

Source: Online survey | Nationally representative sample of 1072 Australian consumers | Nov — Dec




Industry & Policy Implications?

e Consumers generally care about animal welfare

* BUT... They assume that businesses are doing the “right”
thing

 Some accept that costs may need to go up to improve animal
welfare

* But, ‘average’ consumer not willing to pay for “animal
welfare guarantees”

* SOCIAL LICENSE

* Exceptions, are those who are
» “welfare concerned,” i.e. generally ‘socially concerned’.
. Eerceive animal welfare claims to improve safety,
ealthfulness, taste (i.e. private benefits)

* Growing confusion about claims
* Cynicism
* Misperceptions and information asymmetry are significant issues

* Credibility is crucial to maintain any “value” in credence
attributes




Thank youl!
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